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Item 7.01 Regulation FD Disclosure.

On April 8, 2011, the Philadelphia Business Journal, a business newspaper in Philadelphia, Pennsylvania, published an article under the headline “Coldeeze Maker ProPhase Labs
Can Taste a Turnaround”. A copy of that article is attached as Exhibit 99.1.

The information in this report, including Exhibit 99.1, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, nor shall it be
incorporated by reference in any registration statement filed under the Securities Act of 1933, as amended, unless specifically identified therein as being incorporated by reference
therein.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

No. Description

99.1 Philadelphia Business Journal Article, dated April 8, 2011




Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly
authorized.

The Quigley Corporation

By: /s/ Robert V. Cuddihy, Jr.

Robert V. Cuddihy, Jr.
Chief Operating Officer

Date: April 11,2011
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“There's more shelf space
available now because of the
Johnson & Johnson recalls.'

Daniel A Hussar | Unkersity of the Scences. P13

prubielpheabusnesyoumal com |AFRILE-14, 2011

Cold-Eeze maker ProPhase Labs
can taste a turnaround

New flavor, new packaging for zinc-based product

Ted Karkus becasne OFQ after be engaged n o proxy fight in 2009,

JOHRGEGRGE valwe was its phar maceutical divi-

OYLESTOWN — New AT #AITER sion,” be sald, T thought [ was going

York businessman Ted ba wse my contacts on 'Wall Street bo

Karkus never intended to L £eta Big Phama company intemested

be commuting back and We found out the in,daing & deal for the phamaceutical

forth tw central Bucks County 1o 7 un h i ivisi division that would benefit all the

'ﬁuﬁm#mﬁ"mm' pharmaceutical division was ?.T.:m['.:-o]"m'nhe i .mﬂ e

the's not complaining. i ! ppily move along with my |bisi-
ASCERNE o HESEE

8, 'ro] i iat dida't
I've mever been bappoes™ mmlﬁ m?:'-mmw the CED
ProPhase Labs, formerly known as u[lice tive pharmaceutical division's

Quigley Corp., is the maker asud mar-
keter of the Cold-Eeze line of zine
lozenges for cold sufferers.

Two years ago, Karkus — theaa
Quigley Corp. |m|:mrmdnnu:d with the company’s ore-
Vidus: Jed By fnunier Guy Quigley
— speearbended aprmqr fight that, by a mar row margin, suce
oruiled in geting the company’s Wﬂl’ﬂ of direciars replaved,
The new boand installed Karkuos as

“T ariginally came in with the u‘lea Ihemmpﬂny s AT eatest

lend new drug candidate, 8 treatment

fnr diabetic peripheral neuropathy,

failed to achicve its primary effective-

mess measwres ina midstage clinical
testing,

“We found out the phar maceutical division was basically
worthless,” Karkus said. “What we wer ¢ left with was the
oherthe-counter buginess, which was basically Cold-Eege.”

While: of the company’s ip product had beea de-
clining, the: company did have afar ge distribution channel of

S0f COLD-BRTE 713

Swim With
The Sharks

Hamvey
Mackay

Accomplishing
the (seemingly)
impossible

college student arrived a few

minutes late for his final

exam in mathematics. The
Foam was quict, with ever yone
working hard, and the professor
silesly handed him the test, It con-
sisted of fiwe math problems on the
first page and two on the second,
The student sat down and began to
wark, He sobved the first five prob-
lems in half the time, bat the fwo
o the second page wer e tougher,
Everyone clse finished the cxam
and beft, 50 the student was alane
by the end of the: time period. He
finished the fingl problem at the
last second.

The mext day be gat o phone call
in i darm ream fram the profes-
sor 1 don’t beliewe it Voo sohved
the: final twy probiems?

“Uh, yeah,” the student said.
“What's the big deal”

“Those were brain texsers.” the
prof explained. *1 announced be-
fore the exam that they woulda't
cound toward your final grade, but
you miseed that because you were
late. But hardly anyone salves
those problems in 2o short a lne!
You must be a genias™

“Genlus” {8 sometimes just not
realzzing that somsething &= mpos-
il

Truly, some feats ane impossille.
[ don't expect b evir see i pensnn
Ny withowt some mechanical belp.
I'm not betting on anyane oudr un-
ning 3 high-speed locomative. Hut
then, [ probably woukdn' have put
money on Antenio Alber tondo,
l;nsc;swnmﬂlc Englh Channel in
15861,

Thi Chanmel waters are cald and
unpredictable. Only a tiny peroent-
age of those who have abtemgpted
to gwim across have reached the
odher side. But Antonio, who was
42 years old at the fime, swam
{rom England to France, where his
waiting friends congratulated him

SEEMACKAY, P13
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COLD-EEZE: Bucks company returns to its roots dftf:r unsuccessful pharma venture

FEOM PRGE 12

meare Ui 40,000 retad slores carrying
thi: produet.

Karkus and his new management
team embarked oo 2 series of moves de-
signed to improve the company’s bal-
amce sheet,

‘The: hesd-count at the company’s cor-
porate headquarters in Thaylestosn was
reduced from 25 to 15, Only five emphoy-
e from the previous regime remain.

The company's software sysiem was
averbaubed 1o integrate ProPhase’s nua-
ulacturing facilify in Lebanan, Pe., with
the mein offiee and to coable the com
pany Lo be better cosnected with ita r e
tail pariners.

ProPhase zlso restructured or bought-
out contracts with \'Lmlurs that had
anesius bErms or provision:

Karlens md!hemm'pan} s 2010 per-
fermance was adversely af fected by
higherdhanexpected orders froms rejail
ersin the fourth quarter of 2009, who in-
erensed their supplies of Cald-Eeze in
asticipation af a swine f epidemic hal
never materialized. As a resylt, ref
biad excess inventory and cit lﬁlric on

in B0 — a year in aproe
lonped cold Season never maberialized.

For the year, the company’s sales
dropgped by $5.3 million te $14.5 million.
The drop was partially offset by1$1 &
million decrease in admini:
penses and ressarch-and-de
cogts, ProPhase posted a net
million last year, a slight i
fram the $3.8 millban deficit ir

Karkus gees a brighter futur e this
yEar

The comparny spend lasi year wrking
with outside consultants to impe ove e
taste of, and the packaging for, Cold-

Eeze.
‘\'h- bad loyal customers who did mat

knve the taste as much as they koved the
way the praduct worked,” said Karlus,
who said they worked to get rid of the
zing “aRertasies The pew red and blue
T, which hit the shebes late last vear,
has a cleaner Inok and for the first time
includes the words “cold remedy™ une
derneath the product’s name, The pack-
aging also clearly boasts Cold-Ecze is
the saly zincbased product clinically
pmwarlun rrdll.rrhrduraunnofa ok,

mphu: the ﬂll‘ﬂp.lnjl’ has mlnprd
print and digital adver lising campaigns
that fcus on women's magazines and
liadilcare related websibes,

Harkus ssid the company alse boght
wome naliwmal television ad time this
past winter, sponsoring a series af ice

skating shows aired by NBC on Sunday
afternooms,

“We were title sponzor of two of the
seven shows and we had car kago digh-
tilly emblazed on the ee (for home
viewers to see).” sail Karkus, who was
alsn featured in some spnu.w'lrrr e
explained the science behind Cold-Eeze
— which comtains zinc ghaconate that is
helieved to interfers with the cold virus'
abllllv:wwmducc.

Profhy b

that rm,{'li maney far the American
Heart Associntian.

“0ur Facebook fans weat from less
tham 500 to mare than 7,000, and these
are people win are aclive users and will
b ambassmadors for oar pduct.”

TR B | R T
=

Knrlmssa:douearmediallengmhu—
Phase hag going for ward is retailers
have shrank the shell space for cough
and cold products in fawor of giving moe
space bo vitamins and nwiritions] suppbe-
ments. The company speat par t of last
wear visiting the major retailers that
carry Cold-Eexe 1o improve relation-
ahips.

Daniel A, Hussar, professar of phar-

maey st University of the Seiences in
Philadelphia, said historically retailers
tend tn dedicate mare shelf space o cold
ane cough products during flu seasons.
“My impression is there's more shelf
spuee silable now because of the Johne
san & Johnson recalls [including certain
Tylenol products and ather overthe-
eounter medicines manufbetured at Me-
Consumer Healthcare in Fort
Washingion],” Hussar said.
Hussar zaid zinc-hased cold oroducts
hawe grown in popubarity, but he has res-
crvations about such products whea
they invalve gels or other for mulstions
applled to the nesal passages, He said
simdies have found some peaple expen-
tin-:v:ﬁs.[oss of sanell uging such fodnula-
tinns

In & departure from the okl manape-

ment, Karkus said the company does not
plan to inroduce a varety of new favors
of Cold-Eeze in the years ahead — a
prectice he seid only ser ves to canaibak-
sales of existing product.
e company did introduce a new
flawor last year as par t of is laste-
provement initative, “Thats my per-
favorite,” Karks said
ProPhase ls working on & new deliv-
ery form for its zine gloconate produect:
an oral spray version that Karkus ex-
perts will hit the shebves in Sepdembsr
or Cctober.

g amuma.com | 1085107

MACKAY: You should be undeterred by a mission that seems almost insurmountable

FROM FAGE 12

Tor acoomplishing what they thought
wis impussible for a man his age

Antonio stapped] [oag enough for a hot
drink, and told kis friends they hadn't
sien the impessible yet, Then he dived
xck into the water swam 22 man: howrs
and made it back to England, Tid he ac-
complish the imposzible? [ vate yes,

1 do believe that there are limits to our
physical abilities. But 1 ahsalustely accept
that our minds have capabilities that we
caniat begln to compe ehead. Antonio’s
physical secomplishment also had a
major ental component. He put his
mind b sceomplishing the seemingly
impussible.

“So meny of par dreams al first seem
impassible, then they seem improbable,
and then, when we summon the will,
ey so0m become inevitable,” said the
late actor Christopher Reeve, Reeve's
dream of walking after a catastr ophic
homseback riding accident was never re-
alized, but because of his activism and
fund-raising activities, major research

hreakthrowghs for spinal injuries have
given hope to many,

While most of us will be asked to per-
form difficult asslgnments, not many
will be actually expected to accomplish
the seemingly impossible. Some days
we may wonder how we'll get all cur
work done, or catch up, or be suceesatul
in the next project. Those days pass,
usnally leaving ws with a sense of pride
that we have gr ester capacily for
achievement than we realized.

What we call progress was once called
impoasible. If necesity & the mather of
inwention, then a positive attitude is the
mazsteraf the impossible.

A positive attitude leads you 1o ssk
“what’s possibde?” and then follows that
question with “what else is possible?

The Walt Disney Co, employs *imagi-
neers” to explore the possibilites and
push the limits of reality. Even though
their businesses are built on fantasy and
ilusion, the effects misst &1 look eal and
believable. 1 believe sccomplishing the
seemingly impossible is & daily everl for
this.creative and determined company.

Maclkkay's
Moral:VWhat
could you
accomplish
if mo one
told you
itwas
impossible?

We can do this in our businesses oo —
and we gt o we nbeed o sur vive, If
o vahie your cusstomers o2 much as we
il ours al MackayMitchell Envelope
Ca, you'll setile Ior nothing less. A posi-
tive abtitwde, creativity asd determin-
an combine i create genmus.

Farmer first lady Nancy Reagan re-
enuns 2 story about the genios of the
Gireatest Generation, “Onee, at the Unk
versity af Calilornia, & student gog up fo
say that it was impossible for people of
Ronakd Reagan's generation to under-
etlanﬂfht' mext generation of voung peo-
ple.

"o grew up in a dif ferest world,” the
astudent said. Today we have welevision,
Jjet planes, space travel, nuclesr ener gy,
Conpulers ...

“Wihen the student prused for br eath,
Honnie said: You're right, We didn’|
hive: those things when we were youmg.
Wi invenited them ™

M s Muoral; What could o ac-
womplish if pa one Lokl you it was impos-
sable?







